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I continue to work with all Departments to produce the monthly Windham Newsletter, 
which consistently has an open rate around 55%. I worked with Linda at Parks and Rec 
along with Tom at WECD to help with the design and approval of the soon to be 
installed Soofa kiosks. I also worked with Tom to create several Magazine ads to 
promote winter activities in Windham, Local Holiday shopping and dining, and “Selling 
Windham” ads for promoting Windham as a business destination. I am working with an 
outside vendor, Windham’s own Pine Point Creative, to gather four seasons worth of 
outdoor activity footage along with interviews and broll from Windham businesses. The 
goal is to capture enough material to create 4 seasonal videos, 1 Brand film and several 
pieces touting Windham as a great place to do business.  I worked with Brian and 
Antonio to redesign the town’s Cemetery signage, which will hopefully go to the sign 
company shortly. Lastly, in December, I spent an evening riding along with a Plow truck 
driver and produced a video about the demands of the job and how the public can help 
make the process easier and safer. 
 

 



 
 

 



 
 

 



 
 
 
 

 
 



I make daily posts to Facebook, Instagram and Threads involving events, special 
happenings, construction updates, meeting agendas, public safety statistics, job 
openings and other materials the public might be interested or need to be informed of.  
Our Facebook posts are doing quite well, and we add subscribers every month. 
 

 



 
 
 
 
 
I’ve been doing my best to continually build a valuable line of communication between 
Town Officials and residents, I am in contact with Ed Pierce at the Windham Eagle, 
sending press releases, and occasionally sharing photos. I set up the local candidate 
night events for the November election, including corresponding with candidates and 
moderators to ensure a smooth and unbiased approach.  These events not only 
received praise from candidates and moderators, but also from citizens who were 
thankful for the opportunity to get to know the Town Council and RSU Candidates 
before voting. 
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