Design for 2020 Census

Motivate People to Respond

Conduct a nation-wide communications and
partnership campaign
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Deliver apportionmenf counts to the
President by December 21, 2020

Release counts for redistricting by April 1, 2021

Conduct a 100% review and update of the

Make it easier for the public to get data
nation's address list =

iMinimize field work with in-office updating

Use multiple data sources to identify
areas with address changes

Get local government input
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